


Unrivalled access to the social 
housing sector
For more than 25 years, Inside 
Housing has served the social 
housing sector, providing  
widely read and highly  
respected editorial.   

As the only weekly magazine  
solely dedicated to covering 
social housing, Inside Housing 
gives you unrivalled access to 
the key decision makers.

*ABC average net circulation July 2009-June 2010
** DJS Reader Research 2007.  
*** Google Analytics October 2010.
**** Online user survey 2009

•  With the highest circulation of any 
magazine in the sector, Inside  
Housing has an ABC audited  
circulation of 25,512*.  Unlike many 
titles in the sector, Inside Housing’s 
circulation is independently audited by 
the ABC, so you don’t just need to take 
our word for it.   

•  Unique access to UK members of the 
Chartered Institute of Housing, the 
professional body for people involved 
in housing and communities.

•  An estimated total readership of 
82,000** – that’s enough to fill the 
new Olympic stadium in London.  

•  Reach the key influencers and
budget holders in housing – a third of 
Inside Housing’s readers have worked 
in the sector for 20 years or more.** 
 
•  Ensure your message is seen; serving 
the sector for more than 25 years, Inside 
Housing is the brand housing  
professionals trust to deliver the latest 
news, in-depth analysis and incisive  
comment. 
 
•  Benefit from added exposure at key 
industry events – additional copies of 
Inside Housing are distributed at these 

Drive sales of your products  
and services
The social & affordable  
housing sector in the UK  
represents over 4.1m dwellings 
and despite the current  
economic climate, spending 
on maintenance and  
refurbishment is still growing.

With fundamental and wide 
reaching changes to the sector, 
it is more important than ever 
to maintain a high profile and 
to increase awareness of your 
products and services. 
 

•  The government aims to deliver 
150,000 affordable homes over the next 
four years, with an investment of £4.5 
billion in the national affordable housing 
programme. 

•  Investment in the Decent Homes 
programme continues with £1.6 billion of 
capital funding. Plus there’s investment of 
£100 million to bring empty homes back 
into use.

•  Continued government commitment 
to funding a low carbon economy – 
£1 billion of funding for a green  
investment bank, protection for  
renewable energy subsidies, plus  
renewed commitment to the green  
deal which it is estimated will create a 
market worth £7 billion annually.

If you want to drive sales of your products 
and services in this lucrative sector, Inside 
Housing offers unrivalled access to the 
key decision makers and budget holders.

And you don’t just need to take our word 
for it.  Inside Housing is the brand trusted 
by the sector, to reach the sector – in 
2009 Inside Housing magazine carried 
over 100 display campaigns directly from 
the social housing sector in addition to 
the 480 providers we helped with their 
recruitment needs. 

Readers by Seniority 

33%   
27%  
11%  
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Readers by Organisation 
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Readership breakdown

Manager
Officer
Director / Executive
Head of department
Consultant
Chief executive
Other

Housing Association
Local authority
ALMO
Housing consultancy
Charity
Private sector
Other

“HQN has advertised with Inside 
Housing for many years, using most 
of the services available, and have 
always found it efficient and  
cost-effective”

Paul Stead
Head of Central Services
HQN

Follow Inside Housing on Twitter and Facebook



Promotional opportunities to 
suit all campaigns and budgets
•  High profile sponsorship at leading 
industry events such as the UK Housing 
Awards, Housing Heroes Awards, the 
Sustainable Housing Awards, plus Inside 
Housing’s specialist conferences and 
Question Times. 

•  Prominent display advertising alongside 
the magazine’s respected editorial. 

•  Ensure your message is seen with highly 
visible coverwraps and mounts on the 
outside of the weekly magazine.

•  Target your campaign by subject or 
region with Inside Housing’s  
comprehensive supplements and features 
programme.
 

To complement print  
advertising insidehousing.co.uk 
provides a range of online  
opportunities helping you to 
reach an even wider audience.  

•  A growing online community – with more 
than 100,000 unique visitors a month***, 
unique users have more than doubled over 
the last year. 

•  Daily e news bulletins encourage repeat 
visits; three quarters of our site users visit 
the site at least once a week.****

•  Access to a unique audience – many site 
users don’t regularly read print versions of  
housing magazines – only 11.9% read most 
or every issue of 24 Housing, with just 5.8% 
reading all or most issues of Housing  
Association Building and Maintenance.****

•  Flexible packages allow you to book ads 
on a tenancy or cpm basis, giving you a full 
reporting facility and complete control over 
your campaign.  

•  Target audience groups by area of interest 
by selecting specific sections of the site or by 
UK region.

Inside Housing provides a 
range of advertising and  
promotional opportunities 
to meet all campaigns and all 
budgets. 

•  Reach the whole circulation or target 
a particular region with inserts in the 
weekly magazine. 

•  Event promotion – with a dedicated 
events section on the website, housing 
professionals rely on Inside Housing to 
keep them abreast of forthcoming events  

•  Listing opportunities in our regular 
services directory, used by readers to 
source new products and suppliers.

Top right hand  
button – a prominent 
position at the top right 
of each page 

insidehousing.co.uk
Leaderboard banner – 
a highly visible position at 
the top of each page.  Ideal 
for branding and driving  
traffic to your site 

MPU – a high profile, 
prime position, to the 
right of editorial.  The size 
and shape make this an 
ideal position for  
animated adverts or 
videos

Button – an extremely 
cost effective option for 
advertising online

“Working with the team at Inside 
Housing on a total media package 
proved easy and productive.  The 
H+H Green Survey designed and 
managed by them on our behalf was  
agreat success” 

Jenny Smith-Andrews
Marketing Communications 
Manager
H+H UK Limited

“Most people have TV and need 
to be ready for the switchover, 
so Digital UK advertises in Inside 
Housing as over 26,000 copies are 
distributed throughout the social 
housing sector every week” 
 
Frances Kneller
Head of Housing and Property 
Digital UKFollow Inside Housing on Twitter and Facebook



Advertising rates
Magazine
Display, Supplements & Special Features
Double page spread	 300mm deep x 460mm wide	 £5,069
Full page			  300mm deep x 230mm wide	 £2,969
Half page (landscape)	 135mm deep x 208mm wide	 £1,849
quarter page		  135mm deep x 101mm wide	 £1,155

Prime position +10%
All prices are for full colour

InsertS, BELLY-BANDS & COVER MOUNTS
If each insert weighs 15 grammes or less 			   £142 per ‘000
(prices available on request for those weighing more than 15 grammes).

Full circulation or targeted regionally.

Prices available on request for cover mounts, belly bands,  
bound-in inserts and cover wraps

Products and services directory	 £22 per single column centimetre
Product profile			   £159 per insertion

Booking & artwork deadlines Advertisements must be booked by 5.00pm on the Tuesday preceding publication, with complete artwork.  Advertisements 
that need designing / setting must be with us by 10.00am at the latest on the Monday preceding publication.

Mechanical specification for digital artwork All artwork must comply completely with our full mechanical specifications, maximum file size is 39kb

Inside Housing cannot be held responsible for any errors that may occur.

Tel:  020 7772 8448      Email: info@insidehousing.co.uk

Online
Display Advertising
Inside Housing online offers dynamic branding opportunities plus highly innovative and targeted campaigns.  Packages can be tailored to specific areas of 
the site or different regions within the UK.  Impressions are delivered and monitored through Doubleclick allowing you to manage , traffic, serve, and review 
your online display campaigns with ease.  A full report is available at the end of your campaign , or earlier if required .

SPONSORED positions
A high-exposure offered on three main sections of the Inside Housing website; Home page; News page and job pages.  These positions are offered on a one 
in four tenancy basis.  Rates for exclusive positions available on request.

CPM rate
Cost per 1,000 page impressions

Leaderboard  (728x90 pixaels)
Right-hand top button (240x90 pixels)
MPU (336x280 pixels)
Right-hand button (336x140 pixels)				  

Whole 
Network
£16
£9			 
£14
£5

Section Specific
(Home; News; Jobs)
£26				  
£14
£22
£8

Region Specific
Area breakdown
£32
£18
£28
£10

Minimum online spend £300

E-NEWSLETTER ADVERTISING 
Top banner (468x60 pixels)		   £600
Footer banner (468x60 pixels)		  £350
Button (125x125 pixels)		   £ 300			 
Exclusive sponsorship		   £1,350

on-line SPONSORED EDITORIAL	  
Online product/services profile		 £159/month
Online story of the month		  £349/month

Above rates are for one week of daily e-newsletters, package rates for multiple e-newsletters on application


